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Chapter 5
From Information Society to Network Society: 
The Challenge

Manlio Del Giudice

5.1  Network Society and Social Inclusion

The concept of the “network society” is an evolving one that is gaining ground 
in evolutionary thinking about economic development. It entails a shift from the 
conventional models toward a complex model dealing with the interface between 
economics, culture, and technology and centered on the predominance of knowl-
edge intensity and innovation content to maintain competitive advantage. Given its 
multidimensional structure, the concept of network society offers a feasible option 
as part of a results-oriented development strategy for developing countries.

It has emerged as a means of focusing attention on the development of the con-
temporary society, embodying the proposition that many are the elements that cause 
a larger process of sustainable development, in which many disparate phenomena 
are not separate or unrelated but part of a more comprehensive holistic approach 
that takes into account the realities and specificities of countries.

The following factors can be listed among the most significant: political (Fox 
2006); economic (Hamel and Breen 2007; Fox 2006; Tapscot and Willimas 2006, 
Newell et al. 2009; Kassicieh 2010; Hanna 2010a; Ichimura 2003); social and de-
mographic (Tapscot 2009; Araya and Peters 2010; Olszak and Ziemba 2010); and 
technological factors (Carayannis and Kaloudis 2008; Carayannis 2008; Carayannis 
2009; Tapscot and Willimas 2006; King 2007; Hoving 2007; Newell et al. 2009; 
Hanna 2010a, b; Gibbons et al. 1994).

In particular, the structural changes that have taken place in the developed coun-
tries reflect the growing importance of the production, diffusion, and application 
of knowledge. Science and technology are progressing ever more rapidly and the 
advances being made are permeating all areas of economic activity.

Certainly, the elements that have dramatically altered the way society and econ-
omy work are of a technological nature, in particular, the speedy development of 
information and communication technology (ICT; Olszak and Ziemba 2008, 2010, 
2011a, b; Gołuchowski and Ziemba 2003; Rivard et al. 2004; Roztocki and Weis-
troffer 2008, 2009a, b; Tapscot and Willimas 2006; Hanna 2009). The indisputable 
role of knowledge in the development of a society, an economy, a state, and all 
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the institutions within it was primarily acknowledged due to ICT. Knowledge and 
information have been started to be considered as strategic economic resources, ele-
ments by which competitiveness is determined. The increasing level of investment 
in ICTs as well as in intangible assets such as education, research and development 
(R&D), and software, together with the expansion of knowledge-based industries, 
are important and widely acknowledged indicators of significant developments in 
both general economic and technological environments. Many existing economic, 
social, financial, and market rules had to be redefined as a result of the different way 
of thinking and proceeding accordingly.

Hence, in developing economies, ICT is often considered as a means that al-
lows to successfully abandon economic dependency on industries with a low added 
value, such as agriculture and raw materials extraction. The lack of other resources 
may be compensated by the use of ICT as a communication tool that enables coop-
eration. Nevertheless, the application to developing countries of the business mod-
els and strategic tools typical of developed countries appears to be quite inadequate, 
as the contexts are very different, and the experience gained may be misleading.

For instance, as pointed out by Roztocki et al. (2007), while in developing coun-
tries the evaluation of the number of people with a computer and individual Internet 
access can be a valid measure of the progress of ICT implementation, this is not 
generally true for developing countries. In fact, in the latter, only a few people 
commonly own a personal computer (PC) and access the World Wide Web through 
a personal Internet connection, but a great number of people have access through 
other means, such as the workplace, Internet cafes, public libraries, schools, etc.

Information society is the foundation of many studies in the literature on the 
topic. The concept was first illustrated in the early 1960s. In 1962, the concept of 
knowledge industry was introduced by Machlup. The author divided the knowl-
edge industry into five different sectors: education, R&D, mass media, information 
technologies, and information services. This distinction was the basis for his analy-
sis, which showed that a compelling 29 % of the gross domestic product (GDP) 
in the USA was generated in knowledge industries in 1959. Some observers have 
described it as a transition from industrial to postindustrial society (Bell 1973), or 
as a transition from modern to postmodern society (Bell 1976). As pointed out by 
Bell (1973), the development of an information society was largely due to the defi-
nition of a new type of society, known as postindustrial, which took the place of the 
industrial society, is driven by information and oriented to service.

“Attention to the emerging reality of digital economy reframes the argument that 
burned 15 years ago as to whether manufacturing mattered, either to firm strategy or 
national economic well being. For one set of analysts the question was what follows 
the industrial economy. Over the past several decades a series of labels have pro-
posed central features of the next epoch: the knowledge economy, the information 
society, and the service economy. One thing these, and other, notions have in com-
mon is the conviction that the material production that defined the industrial era will 
give way to something else, though there is debate as to what that something else 
will be. By implication each suggests that manufacturing will have a diminished 
role today and in what comes next” (Zysman 2002, p. 7).
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A significant step forward was made, thanks to the thorough investigation of the 
most important changes that had occurred worldwide from the age of capitalism to 
the knowledge society, and the analysis of their future impact on society, politics, 
and business (Drucker 1993; Booz-Allen & Hamilton 1997). Other research exam-
ined the technological revolution and the social and economic changes related to it 
by elaborating a theory of the network society and viewing the global economy as a 
continuous flow of information (Castells 1996).

Close review of all the work by Castells and van Dijk leads to the conclusion 
that the revolution on which the creation of a network society is founded is not only 
technological but also social.

Manuel Castells (2007) introduced the term “mass self-communication” to de-
scribe the evolution of a new type of socialized communication. Castells (2007) 
claimed that the development of interactive communication networks determined 
the range of social software and tools that prevail today. According to Castells, in 
the past the industrial society essentially based its communication systems on the 
mass media, adopting a pattern that was founded on sender–receiver information 
sequences. Nevertheless, this system was later replaced in the network society by a 
multimodal and interactive way of communication. Relevant literature has defined 
interactivity in different ways. One of the most interesting definitions was that by 
van Dijk (2006), who investigated the concept in depth focusing on a peculiar form 
of interactivity that he described as “behavioral interactivity,” intended as the extent 
of control exercised by each party that interacts with the others. Van Dijk (2006, 
p. 9) essentially believed that in such a setting “as the digital media is more interac-
tive than traditional media, they enable a shift in the balance of power to the user 
and the side of demand.”

It is a matter of fact that the Internet is the top media application nowadays due 
to its high level of interactivity. Thus, considering the increase in interactivity and 
the way it relates to the media, the latter need to be described as a dynamic process 
that involves different levels of interaction not only between specific senders and 
receivers but also between economies and technologies and commercialization and 
globalization of media markets.

“Globalization and the explosion of instruments of mass communication espe-
cially the social media have made audiovisual human interaction across national 
boundaries as easy as the push of a tiny little button on a small device that fits 
into the pocket. With the resultant capacity of transmitting information and pictures 
thousands of miles across the world, people are now able to access information at 
the snap of the fingertips and this has affected global consciousness” (Osai 2013, 
p. 170).

Relations are becoming more and more complicated, as interactivity is increas-
ing and mass audiences are becoming more fragmented; as stated by Buckingham 
(2003), all this is “fundamentally transforming young people’s everyday experi-
ences of media.”

Over the past decades, Internet and mobile communication have spread dramati-
cally at a global scale. In 2013, over 2.7 billion people are using the Internet, which 
corresponds to 39 % of the world’s population. In the developing world, 31 % of 
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the population is online, compared with 77 % in the developed world. Europe is 
the region with the highest Internet penetration rate in the world (75 %), followed 
by the Americas (61 %). In Africa, 16 % of people are using the Internet—only half 
the penetration rate in Asia and the Pacific (ITU World Telecommunication 2013).

As stated by Santra and Giri (2009), there is an increasing number of Internet 
users nowadays who create “new social situations and communication behaviors.” 
They may also change their behaviors in different ways that are explained as “inde-
pendent of the social presence or richness of those [new] media and that compensate 
for problems associated with media leanness.” Moreover, from his viewpoint, Cas-
tells (2007) highlighted a peculiar trend in the differential diffusion of new informa-
tion technologies in developing countries or regions “where there is no electricity 
but there is some form of coverage and mobile chargers of mobile batteries in the 
form of merchant bicycles.” Internet and mobile communication are gradually con-
verging, thanks to the enhancement of broadband capacity (Huang et al. 2012), so 
the communication power ensured by the Internet “is being distributed in all realms 
of social life, as the electrical grid and the electrical engine distributed energy in the 
industrial society” (Castells 2007). There is space for optimism in declaring that 
“the contents of the Web gradually diversify to become everybody’s local radio and 
newspaper, community telephone exchange, and world marketplace” (Norris 2001).

Such an incredible trend in the use of new information technologies may be as-
cribed to cultural reasons, in an attempt to overcome the different cultural, but also 
social, economic, and political barriers.

For example, “…Dissimilarities between Chinese and Indian IT and telecom 
(ITT) firms in their levels of connectivity or insularity with their respective domes-
tic economies have translated into even more profound differences in a social sense. 
The vast differences between the scales of operation of their hardware industries or 
the orientations of their software industries go beyond a simple economic discon-
nect. For the average Indian, the ITT companies are distant entities. Indian ITT com-
panies have no products or services catering to the personal or social needs of indi-
viduals outside of the bubble-like existence of the IT economy. At the polar opposite 
are the many Chinese companies who have made themselves a part of the daily lives 
of the people. India has no equivalent of China’s Renren.com, preferring to carry out 
its social networking through Facebook and Orkut” (Chaudhuri 2012, p. 20).

As stated by Sadwosky (1996), “in developing countries where much of the me-
dia is controlled by the state and individual access to networks is currently limited, 
the need to decentralize control over information and over networks themselves is 
clear.”

Ma et al. (2004) argue that China is pursuing seemingly contradictory goals: 
administrative decentralization and streamlining and also increased monitoring and 
control on the other.

“In anticipation of the 2008 Olympics, and in a general push to modernize, China 
has moved aggressively since 2000 to develop “Digital Beijing” in particular and 
more generally to develop digital government initiatives across the country (Chen 
2002). The primary goal of these initiatives is economic development (Yuan et al. 
2004)” (Robertson and Vatrapu 2010, p. 331).
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Relevant literature has focused much of its interest on the cultural, social, eco-
nomic, and political attributes of the electronic content, and Web content in particu-
lar. Younger generations in developing countries who felt alienated in the past as 
they were regarded as passive members of society have tried to overcome the digital 
divide, and this attempt could actually lead to digital inclusion.

The studies on digital divide have always taken into account the fact that there 
is a clear differentiation among the various members of the information society, 
and this distinction is based on what they have or do not have to do. Many scholars 
have contributed with their research to a better understanding of the digital divide; 
among these are Hargittai (2002, 2007), Mossberger et al. (2003), DiMaggio et al. 
(2004), van Dijk (2005), and Livingstone and Helsper (2007). Hargittai (2008) stat-
ed that “even once people go online, differences exist among their online pursuits.” 
As pointed out by Norris (2001) the concept of digital divide is very complex as 
it involves “multidimensional” aspects and it “encompasses” the aspects of global 
divide, social divide, and democratic divide. Norris understood the global divide 
as “the divergence of Internet access between industrialized and poor countries.” 
Van Dijk (2006b), in particular, studied the digital divide for a period of 5 years 
and concluded that “the results are classified under four successive types of access: 
motivational, physical, skills, and usage. [This is basically] a shift of attention from 
physical access to skills and usage.” In the same line of thought, Hargittai (2008) 
believes that the diversity of people together with “the context of their Internet uses, 
and their level of experience have all been shown to influence types of Web uses in 
general.”

Initially digital technology has encouraged societies worldwide to change the 
way people live and behave; so a very interesting question is whether “the simple 
presence of technology and its impact on certain aspects of society justifies the use 
of such terms as Information Society or Knowledge Society?” This question will 
remain unanswered until digital inclusion does not prevail. Nevertheless, it is still 
not possible to reach the optimum digital inclusion because “infrastructure is cen-
tral in achieving the goal of digital inclusion, enabling universal use, sustainable, 
ubiquitous, and affordable access to ICT. This should take into account relevant 
solutions already in place in countries with economies in transition. Also provision 
should be made for sustainable connectivity and access to remote and marginalized 
areas at national and regional levels.”

Ifinedo and Singh (2011, p. 179) focused on the “factors that could be perpetu-
ating the progress of E-gov in selected TEECE” and “showed that that resources 
(e.g. national wealth, human capital development, technological infrastructure, 
and rule of law) matter in accelerating a country’s ability and willingness to ad-
vance its E-gov initiatives with features that promote citizens’ participation and 
engagement.”

Another term for digital inclusion is e-inclusion, which encompasses all the 
activities associated with the attainment of an inclusive information society in-
volving all the possible segments of the global population. The risk of a digi-
tal divide may be turned into opportunities for inclusion when the most relevant 
technological progress is viewed in a positive perspective. In the European Union 



76 5 From Information Society to Network Society: The Challenge

(EU), digital inclusion is part of the third pillar of the 2010 policy initiative, man-
aged by Directorate General for Information Society and Media of the European 
Commission. Any person who faces a disadvantage due to any reason related to 
poor education, gender, ethnicity, aging, disabilities, scarce resources, or residence 
in remote regions is entitled to take advantage of technology and bypass the so-
ciocultural digital divide. As stressed by McPhail (2006), exclusion is caused by 
these same reasons, even though in various forms, in all the developing or mostly 
peripheral countries.

Dr. Mark Warschauer, a very influent American scholar in the field of technol-
ogy and its social impact, stated that “the bottom line is that there is no binary 
divide, and no single overriding factor for determining such a divide” (http://www.
dcita.gov.au/ie). In 2003, Warschauer analyzed several countries with diverse cir-
cumstances, and Egypt was among these. In this study, some activities of Egyptian 
youth were examined as an expression of an inclusive network society. Warschauer 
claimed that the use of technology in order to foster social inclusion “is a more 
productive approach to ensuring digital inclusion” (http://www.dcita.gov.au/ie). In 
fact, the author was interested in demonstrating how social inclusion could be en-
couraged by the use of technology with a particular focus on equality of access to 
information, preservation of cultural identities in the virtual world, and overcoming 
the digital divide. Warschauer believes that the digital divide should be understood 
in a different perspective rather than being simply overcome.

Expanding access to ICTs should be taken into account by policy-makers in 
order to promote social inclusion. With this idea Warschauer fuels the discussion 
regarding the extent ICT applications may potentially “foster stratification and mar-
ginalization or development and equality” (2003, p. 210).

 Network and Networking

As pointed out by Yochai Benkler (2006), the concept of “network” does not merely 
describe an entity but a generative principle of investigation in different theoreti-
cal frameworks such as “network theory”, “social network theory”, “actor network 
theory”, and “postindustrial coproduction theory”. All these involve significant 
consequences on the modes cultural networks manage their business, in a digital 
environment in particular.

Today the concept of “network” has to be understood in a more polyvocal and 
heterogeneous way. According to the computing and networking theory, the term 
“network” is actually related or could potentially be related to the idea of “hubs” 
with multiple, transnational “nodes”. Thus, more attention should be paid to the so-
cial and economic environments, and the type of digital networks, that, in their turn, 
should be addressed beyond the concept of communities bound by mutual interests 
and include heterogeneity as “nodes” in a greater and more intertwined cultural 
domain. As a result, the “space” in which networks operate nowadays should be 
analyzed more carefully. To use Latour’s words, a space well defined by metaphors 
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such as “levels, layers, territories, spheres, categories, structure, systems” no longer 
exists but rather with a “fibrous, threadlike, stringy … capillary character” (Latour 
1997, p. 2). If this was already true in 1997, it is even more evident today, in a vir-
tual world dominated by Facebook, Twitter, MySpace, and Google, which cannot 
be deemed as a static “system” or “structure” but is essentially a network of living 
relations where the players communicate and interact from the hub to the nodes and 
beyond, and vice versa.

Several debates in various research fields have focused on the concepts of net-
works, network society, and network culture (for instance, Castells 1996; Barabási 
2003; Taylor 2003; Terranova 2004; Rossiter 2006; Galloway and Thacker 2007). 
The earlier mentioned concepts have been described differently according to the 
diverse social, cultural, and political theories but have always been associated with 
the evolution in the experiences regarding the digital technologies and digital net-
works.

The rapid expansion of communication and information resources has remark-
ably affected contemporary society to the point that it is often described as an in-
formation age. Information and communication structures and networks are so im-
portant nowadays that the society we live in has been defined with terms, such as 
information society, knowledge society, and networked society, all underscoring 
this significance. The debate regarding the type of society in progress is still open: 
is it a democratic and inclusive “knowledge society”, or is it a commodified and 
commercialized “information society”? Whatever the response to the question, it 
is commonly accepted that contemporary society is a network society dominated 
by a network culture, as every aspect of our daily lives involves the use of com-
munication technologies and digital networks. It appears that the type of culture we 
are creating is strongly affected by the way we structure our information and com-
munication. It is clear that culture is a communicational phenomenon and, at the 
same time, communication is a cultural phenomenon (Carey 1992; Hamelink 2003; 
Pasquali 2003); hence, our culture is significantly influenced by new communica-
tion opportunities forwarded by digital networks.

As stated by Foresta, “each society constantly recreates itself through commu-
nication by constantly redefining its collective reality, its culture” and “culture is a 
memory, collective memory, dependent on communication for its creation, exten-
sion, evolution and preservation” (Foresta et al. 1995, p. 19). Our cultural com-
munication structures have always been the means to preserve and share cultural 
memory, as the processes of knowledge creation and communication have always 
been enabled and facilitated by the available technologies. “Without recording tech-
nologies of some kind (tablets, paper, wax, movable print, analogue and digital 
electronic, and so forth), the cultures we all inhabit would not exist” (Lister et al. 
2009, p. XV). Communication technologies have a remarkable impact on our cul-
ture, as the very nature of our communicational and cultural schemas can be altered 
by them. Thus, ICTs cannot be deemed as passive tools, but they should be consid-
ered interactive systems that can profoundly change our cognitive abilities (Dascal 
2006).
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Nowadays digital technologies appear in all business segments, and are funda-
mental in many fields from financial transactions to media and cultural produc-
tion, just to provide some examples. The effects of the use of digital technologies 
in our society are not linear, but many other factors combined with them “create 
conditions of possibility that suggest possible futures rather than determine them” 
(Hawk and Rieder 2008, p. xviii). The extent to which digital technologies are 
present in our daily lives reveals the existence of a digital culture. As pointed out 
by Charlie Gere, “digitality can be thought of as a marker of culture because it 
encompasses both the artifacts and the systems of signification and communica-
tion that most clearly demarcate our contemporary way of life from others” (Gere 
2002, p. 12). 

This shows that technology is a fundamental element of culture, and it cannot be 
considered only tangentially in order to analyze culture. Culture creation by all ac-
tors is affected by increasingly complex technological settings. Thus, the complex 
technologies everyone uses today should be considered as environments, rather 
than simple tools that allow us to bypass specific restrictions.

It is now clear that our experience is formed in part by the virtual reality brought 
to life through digital networks. This has moved boundaries and given shape to 
new concepts, so a different approach has been required. We have learned what 
new media (Manovich 2001) are and what is the meaning of being virtual (Lévy 
2001). Despite being intertwined, once there used to be a definite differentiation 
between the virtual and real spheres of our experience; however, nowadays the 
boundaries are not so evident, as digital technologies evolve toward miniaturiza-
tion. As widespread computing aims at including particular elements based on 
ICTs into specific physical spaces (for example, GPS and mobile phones), another 
change is in progress, the one in which the way we experience digital technologies 
shifts “from the virtual foreground to the material background” (Hawk and Rieder 
2008, p. xiv).

Therefore, virtuality does no longer mean “unreal”, but begins to express “a tacit 
aspect of material reality” (Hawk and Rieder 2008, p. xvi). Hence, reality itself has 
turned into information space where material objects are converted into information 
flowing through global networks, and become media objects. Recent debates on 
digital culture were responsible for the introduction of new terms such as ambient 
intelligence, ubiquitous computing, and the ‘Internet of Things’ (van Kranenburg 
2008). These show that there is a very close evolution of culture and digital culture 
that are becoming increasingly interconnected.

The process of media convergence has been allowed by digital networks, and 
various economic and social processes have been activated by such a convergence. 
The limitations faced by previously separated industries while running their busi-
nesses were changed by the use of the same digital technology. Thus, convergence 
is not a mere technological shift, but has an impact on the changes that influence 
relations in a society. As pointed out by Jenkins (2006, p. 17), “convergence al-
ters the relationship between existing technologies, industries, market, genres and 
audiences. Convergence alters the logic by which media industries operate and by 
which media consumers process news and entertainment.”



795.1  Network Society and Social Inclusion 

Great participation in the virtual sphere by users worldwide is made possible 
through the digital network environment. There are several communication plat-
forms offered by digital networks, and as a result the power and position of the 
classical mass media are altered. Therefore, nowadays, due to the huge quantity of 
information available online, anybody can discover a variety of opinions on any 
topic. This information is originated by a number of different sources such as tradi-
tional media, individuals, enterprises, the research community, etc.

The variety of information and perspectives available is the result of what 
Benkler (2006) described as the networked information economy in which a pre-
dominant role is played by peer production and sharing. Benkler suggested that one 
of the most significant consequences of the networked information economy is the 
evolution from a mass-mediated public sphere to a networked public sphere. In this 
context, it is possible for a greater number of people to express their opinions and 
share them with others, and this is due to the fact that the digital network environ-
ment has enhanced the practical abilities of individuals.

Indian Social Networking Sites and Competition In India, the most famous 
social networking sites at a global scale such as Facebook and Twitter are having 

Social Networks—Little Facebooks Grow up. Survival in Local and 
Telematic Niches For many people the first social network to expand its bor-
ders was Cyworld, founded in South Korea at the end of the 1990s: it was a 
webspace which users could personalize to their interests. At the beginning, it 
was an experiment but it gained a public following, and soon the idea crossed 
the Pacific. Today it lives together with Facebook.

Then it was the turn of Friendster: the online social network was set up 
in California and gathered followers. Its rise was rapid, and its decline even 
faster, but surprisingly it has survived in Southeast Asia, also thanks to the 
spread of access from mobile devices. Other social networks, instead, have 
remained confined to linguistic niches, like StudiVz in German language 
countries, or Hyves which survives in the Netherlands.

Several digital social networks have had long evolutionary paths. In addi-
tion, while, over the years, some could count on communities of devoted fol-
lowers over wide geographical areas, others conquered niche sector users. 
Often they are little-known names for the general public: Busuu and Livemo-
cha, for example, help members to learn new languages in which the students 
can ask others for advice and practice and learn step by step.

When Twitter was still in its infancy, it dueled with Jaiku, though only for 
a short time: it was a challenge made of microposts to send brief messages. 
Foursquare, on the other hand, is the heir of the team which developed the 
social network Dodgeball, which has now disappeared.
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Facebook and Social Networking Sites in Japan Current statistics have 
revealed that Facebook has overtaken the social network Mixi in Japan. In 
an interview with The Nikkei, Japan’s leading business daily, Sheryl Sand-
berg, Facebook’s chief operating officer, declared that Japan is a very impor-
tant market for Zuckerberg’s company. In September 2011, active users were 
almost 5 million and this number grew by 200 % in 1 year. Today it has sur-
passed 15 million, increasing by an astonishing 5 million in only 6 months.

Sandberg also revealed that Facebook aims at expanding in Japan and 
some positions have been opened in their offices in Tokyo.

On the contrary, Mixi experienced a loss of monthly active users (MAUs) 
from 15.2 million reported in February 2012 to 14.53 million in June 2012. 
The Japanese market had initially proved to be difficult for Facebook but now 
for the first time the Japanese social network Mixi has been surpassed by 
number of MAUs.

The growth has been exponential if we just consider that, according to data 
revealed by The New York Times, in 2011 the total number of Facebook 
users in Japan was less than 2 million, and this did not even represent 2 % of 
the Japanese online population. At first, the level of interest in Facebook by 
Japanese users was quite low, due to its lack of optimization for the Japanese 
language and the initial unwillingness of people to use their real names and 
share personal information. It is evident that Facebook’s strategy in Japan 
has been very successful as it has led to considerable gains over the years; 
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to face fierce competition by Worldfloat.com, India’s native social networking site, 
which aims at reaching the number of 10 million users by the end of June 2013. 

Worldfloat.com was founded by Pushkar Mahatta in 2012 and has started to 
become popular worldwide because of its new added features. As declared by 
Mahatta himself, on Worldfloat it is possible to do anything that can be done on 
Facebook, but there are different added features that are truly unique, the most 
important of which are virtual games.

With regard to the special features mentioned above, users are also attracted 
by the chance of winning money as a “treasure hunt game” option is provided. In 
fact, as declared by Mahatta to IANS, Indian’s largest independent news service, 
“Worldfloat is not just a social networking platform. It is also a way for people to 
earn money up to Rs. 10,000 through online competitions and contests by buying 
an online ticket of Rs. 100.”

The opportunity to win money while networking is absolutely new, and today no 
other similar site provides a specific service that users can avail themselves of and 
also have the chance of making some money while simply playing or competing 
with one another.

Although he did not wish to reveal the names of the funds, Mahatta stated that 
he had received buyout offers of up to US$ 300 million, and this shows how much 
interest there is around his creature. However, at present, the website is not for sale.

http://news.oneindia.in/2013/05/03/indias-homegrown-social-networking-site-
eyes-10-mn-users-1208354.html

moreover, as the number of Facebook users increases Mixi may have to deal 
with further losses.

http://www.insidefacebook.com/2012/09/13/facebook-overtakes- 
japanese-social-network-mixi-in-japan/

Social Networking in Developing Regions: A Literature Review Much 
research has been carried out in order to examine the use of the Internet in 
developing regions. In particular, a study by Du et al. (2006) analyzed web 
traffic generated by shared access sites in countries such as Ghana and Cam-
bodia. The outcomes show different characteristics of web usage before social 
networks were widely adopted. Another study regarding Internet usage and 
performance was conducted by Matthee et al. (2007), who showed how in 
Zambia social networking and communication tools were being increasingly 
used also in remote villages. The research revealed that social networking 
sites were the most visited websites in villages such as Macha that is almost 
350 km from Lusaka, the capital of Zambia. Very interesting is the study by 

http://news.oneindia.in/2013/05/03/indias-homegrown-social-networking-site-eyes-10-mn-users-1208354.html
http://news.oneindia.in/2013/05/03/indias-homegrown-social-networking-site-eyes-10-mn-users-1208354.html
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Ihm et al. (2010) that collected data on http traffic from a worldwide con-
tent distribution network (CDN). This work examined web content regard-
ing 1-week browsing data from almost 350,000 Internet users across 190 
countries. The results showed various remarkable features of web usage in 
developing regions; among these are the desire for rich media and differentia-
tion in the distribution of download types. Moreover, a very specific study 
by Chen et al. (2011) pointed at the extensive usage of social networking and 
e-mail communication in an educational environment in India.

Recent work by Reda and Brian (2011) offers a thorough analysis on how 
social networking is adopted and utilized in developing regions. Consider-
ing how nowadays the web usage scenario is dominated worldwide by social 
networking, this study provides very useful data related to the adoption and 
features of social networking, especially in developing regions. It focuses on 
social network global usage and utilizes data from over 120 million people 
from all over the world, a great number of them coming from developing 
regions. Specific patterns and features of social networking usage in develop-
ing regions are provided by combining individual profile information with 
member activity logs.

Particular attention is given to the rise of “microblogging” in China by 
Skolnick (2011, p. 9–10). “Since the vast majority of media outlets in China 
are state-run or state controlled, there is very limited opportunity for the 
free flow of information, and there are sharp restrictions placed on individu-
als seeking to voice their opinions. The impressive feat of monitoring and 
repressing the opinions expressed online by hundreds of millions of internet 
users is made possible by China’s highly advanced mechanism of internet 
supervision, which has been described by many internet experts as the most 
sophisticated censorship system in the world. In light of the government’s 
unrelenting suppression of conventional internet content, many Chinese inter-
net users have increasingly resorted to using a different online mechanism for 
the promulgation of news and the expression of different perspectives and 
points-of-view: microblogs. Referred to in Chinese as weibo (微波), these 
microblogging websites are different from most other sites in that the content 
posted by users is usually of a relatively small file size, and thus allows for the 
exchange of small amounts of information, such as a few short sentences, an 
image, or a link to a video. Often compared in format to the American web-
site Twitter, these weibo have recently become immensely popular in China, 
with at least 12 major microblogging sites servicing over 120 million users 
who produce upwards of a million posts an hour. Furthermore, this recent 
explosion of microblogs seems to be outpacing the capabilities of China’s 
infamously capable censors, providing an alternative avenue for free speech 
and expression under China’s repressive information regime.”

An interesting study examines how Indian schoolchildren acquire prod-
uct and brand knowledge through their social media networking lifestyle 
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